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Foreword
                 It is a great pleasure to introduce the first 99%

             Campaign magazine written and edited by young  
                 people. This annual publication aims to celebrate
                 and acknowledge the most popular articles written
                 by young people and published on the increasingly
                 popular 99% Campaign blog. In my previous role as

              Executive Director of the London Serious Youth               Executive Director of the London Serious Youth 
          Violence Board which originally set up the 

              campaign, I strongly supported youth-led voice  
               through campaigning and policy making, and thus 

         I am delighted to see the initiative grow
 stronger in the hands of IARS, the charity that we chose to pass 

it on to.

Therefore, first I must commend the editorial team and volunteer Therefore, first I must commend the editorial team and volunteer 
journalists for their exceptional skill, dedication and creativity 

in compiling this vibrant and insightful showcase for the 99% 
Campaign blog. The issues that are highlighted in this publication 
summarise the top concerns of our young people over the last year. 
Unemployment, crime, housing and cohesion are some of the topics 
that are being discussed, while bottom-up, youth-led solutions are 

posited for reflection and action. posited for reflection and action. 

I am glad that in my new role I am able to continue to support the 
campaign through the annual IARS Research and Leadership awards 

where young people and those providing services to them are 
acknowledged. In particular, Victim Support is delighted to be 
sponsoring the Young Victim Support Award, the category for a 

young person aged 16-25 years who has done something exemplary to 
help a victim of crime overcome the stress and trauma they have 
suffered.  The 99% Campaign magazine is to be launched at the suffered.  The 99% Campaign magazine is to be launched at the 

awards, and therefore, this will also be an occasion to celebrate 
and recognise the young people who have contributed their time, 

energy and talents to raise awareness about the issues that affect 
them and their peers and to inspire social change.

I was particularly pleased to hear that the 99% Campaign managed 
to receive much needed funding recently. I congratulate IARS and 

thank the Nominet Trust for this success. Going forward as a 
youth-led, digital participation programme, the campaign will use 
digital technology in conjunction with youth-led engagement and 

training methods that have been tried and tested over the past six 
years, to bring the lived experiences of young people to 

influential public figures and ultimately effect change from the influential public figures and ultimately effect change from the 
bottom-up.

May I be the first to congratulate everyone involved and to 
encourage others to participate!

Javed Khan
Chief Executive, Victim Support (England and Wales)

July 2013 

Director’s Welcome 
                    Welcome to the first annual edition of the 99%  
                    Campaign magazine! The publication aims to celebrate and
                    document the most popular articles that were published on
                    the 99% Campaign youth-led website over the last year. 
                    They highlight our young people’s key concerns as 
                    well as bottom-up, user-led solutions. That is why IARS,
                    the charity I founded and currently direct, is proud to                     the charity I founded and currently direct, is proud to 
                    be hosting the campaign.

                     The 99% Campaign originated from the findings of a 2010 
survey, which showed that Londoners think that a high percentage of young 
people commit serious crime, when it is in fact less than 1%. As a reaction, 
the Young Londoners’ Manifesto and the youth-led 99% Campaign were created. 

In 2011, we were fortunate to be entrusted the campaign by the then London In 2011, we were fortunate to be entrusted the campaign by the then London 
Serious Youth Violence Board. The campaign expanded its remit with the main 
aim to make London more inclusive, fair and responsive to young people’s 

views and needs. It does this by promoting a positive image of young people 
to key decision makers, and by ensuring that the youth voice is heard and 

listened to by government, the media, opinion formers and the public. 

I strongly believe that for any individual to develop their potential and I strongly believe that for any individual to develop their potential and 
thrive, there firstly needs to be a sense of self‐pride and a set of personal 
goals. Remove these and independently of the social, societal, biological, 
political factors that may be evoked, we should expect to see a life of 

underachievement and likely criminality. We develop these goals and 
aspirations though a mixture of factors, such as, our parents, role models, 

peers and teachers. But we first have to believe in ourselves. However, 
society and the modern educational, justice, social, healthcare society and the modern educational, justice, social, healthcare 

infrastructures start from the premise that if we are accessing a public 
service, then we must have a problem; it is not because we are simply 

pursuing our ambitions. This is particularly true for young people. If they 
are accessing healthcare services, then they are seen as “consumers” of 
public money. If they have come to the attention of the criminal justice 
system, then they are labelled as “criminals”. If they do not have a home, 
then they are “homeless”, or if they have been in state care, then they are then they are “homeless”, or if they have been in state care, then they are 

“care leavers”. I call this “disadvantage thinking”.

Consequently, well‐intended policy and legislation are tailored to these 
labels/ “problems”. Even worse, the targets that are introduced to indicate 

the success of these policies are flawed. For instance, youth justice 
policies are measured against targets such as recidivism (e.g. how many young 
people do not reoffend) and saving public money (e.g. how many young people 

are incarcerated). Youth justice and equality are not measured against 
individual outcomes and positive stories such as reaching individual goals 
and benefiting the community. To this end, policy makers and those in a and benefiting the community. To this end, policy makers and those in a 

position to determine how our society and lives are governed, must endorse 
the idea of user‐led (or youth‐led) campaigning/ policy. Not youth policy 

drawn out of Google, but of youth‐led evidence.

User‐led, or youth‐led, evidence‐based policy and campaigning shows how to 
promote “positive thinking”; in return, “positive thinking” can gradually 

eradicate elitism, prejudice and despair. These solutions are not expensive, 
they just demand an element of “letting go” and trust. For instance, if 

statistics show that 1% of London’s young population commits serious youth 
violence, why not focus on the 99% by nurturing their aspirations and help 
them pursue their individual goals. Why spend £185,780 on keeping a young 

person in custody for a year, and not spend the same amount for keeping them person in custody for a year, and not spend the same amount for keeping them 
in Eton College for six years?

         



But this will mean letting go of our top down, “get tough” youth crime 
policies, and start believing in the potential of young people independently 
of labels. It also means trusting them that they will make good use of the 
opportunities offered to them. It also means that those supporting these 

young people have a responsibility to ensure that the opportunities offered 
to them are used positively. The posited way forward is “positive thinking” 
or as otherwise called “the 99% thinking”. This can be achieved through youth 

empowerment leading to youthempowerment leading to youth‐led, evidence based policy and campaigning.

We hope to achieve this through the 99% Campaign which is now run entirely by 
young people aged 13 to 25 who have a hunger for political activism and want 
to demonstrate their determination at decisions made by government through 
positive high profile lobbying activities. They are trained in journalism, 
blogging, social media and writing consultations. They develop valuable 

skills for life by being participants in the campaign. There are currently 
approximately 40 young volunteers per month working on the Campaign. Some 

have worked on the campaign for 6 months or more.have worked on the campaign for 6 months or more.

Over the year, the campaign had significant momentum. Key highlights include: 
the engagement of over 600 young volunteers in informing campaign messages, 

running a high profile London-wide poster campaign on all Tube and Overground 
stations and successfully lobbying the Department for Education to include 

the 99% message in its Positive for Youth policy programme.
 

We plan to build on our existing work in this area by scaling up our current 
99% Campaign blog project, which operates in London, to run a national 99% 

Campaign eProject. We have been fortunate to attract funding from the Nominet 
Trust to bring young people from across the UK together online to share and 
debate ideas and opinions. The project will build on our current training 
programme for young people and make it available online for young people 
across the UK, which will further cultivate the youth-led ethos of the 

campaign. The new project will also develop our current face-to-face training campaign. The new project will also develop our current face-to-face training 
so that it will be compatible with the National Curriculum and the types of 
activities that youth clubs run. These new training programmes together with 
the establishment of the Digital Volume will grow the number of young people 

who volunteer and expand our audience and wider impact.

The direct beneficiaries of our project will be young people from a range of 
backgrounds, who face the set of challenges identified above. The level of 

benefit for each person will depend on the level of engagement they seek. For 
example, there will be a group who sit on the Editorial Board who will take a 
leading role on the project. The main project volunteers can expect to have 

weekly involvement, up to eight hours of training, regular support and 
supervision and have the ability to make important project decisions. 

A further 2,000 young people who just want to have their views heard by A further 2,000 young people who just want to have their views heard by 
decision makers and readers on an important issue, may just spend a few hours 

taking pictures or writing down their thoughts.
I hope that this publication will inspire more young people to join the I hope that this publication will inspire more young people to join the 

campaign and effect change through community-led and bottom up structures of 
decision making, policy development and democratic engagement. We also call 

on anyone who believes in the vision of the campaign to support it by 
donating or sponsoring its young people and activities.

Professor Theo Gavrielides
Founder & Director,IARS

July 2013July 2013
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   The 99% Campaign is hosted by 
Independent Academic Research Studies (IARS) 

 IARS is a leading, international think-tank with a charitable mission to give 
everyone a chance to forge a safer, fairer and more inclusive society. 

Since our establishment 12 years ago, our work has made major contributions in Since our establishment 12 years ago, our work has made major contributions in 
the areas of restorative justice, criminal justice, young  people, child sexual 
abuse, violence against women, riots, equality, and human rights. We work at 

local, national and international levels.        
 

What makes us different?  
We believe that the best solutions are found in the individuals whose lives are We believe that the best solutions are found in the individuals whose lives are 
affected by the problem that we are trying to address. Thus, we have pioneered 

user-led research methods while continuing to feed into the most current 
debates in academia and social policy.

   
As a charity all our proceeds are used to deliver our charitable aims and make 

a difference for society. 

What you should expect from IARSWhat you should expect from IARS
• Expertise in user-led research methods  • Robust, independent, peer-review 

research and evaluation • Linkage of research with practice and policy         
• Tailored and friendly approach  • Cost effectiveness.   

Our services
• Cutting edge research  • Project design and evaluation

 • Evidence-based independent advice • Strategy design
  • Networking • Education • Campaigning

IARS publications
As a small, independent publisher we produce high quality books and journals 

that reflect our ethos, charitable mission and research. These can be purchased 
at competitive prices from our online charity bookstore and retail stores.

 
Our programmes are used, among others, by: 

• The European Commission • Metropolitan Police Service • Mayor’s Office for • The European Commission • Metropolitan Police Service • Mayor’s Office for 
Policing & Crime • London Probation Trust  • Greater Manchester Probation Trust 
• Comic Relief  • Big Lottery Fund • Transport for London  • Local Authorities 
• Universities in the UK, USA, Canada, Europe, Chile • Thinktanks and charities

To join IARS and to find out more:  
+44 (0)20 7820 0945 | 07833224442 |  contact@iars.org.uk |  www.iars.org.uk 

Find us on     @_iars_ 
                





“Your work has made real inroads into tackling crime. As the mother of a 
teenager myself, I am pleased that you have challenged the negative 
perception of young people to better their life chances and also to value 
them as equally important citizens in our society. Work like this aligns very 
closely with my own agenda, and I have no doubt will be part of the solutions 
we all want for young people, families and communities in London, and indeed 
across the country. You have made a big difference and this knowledge can 
spread like the ripple effect of the pebble in the pond to making other spread like the ripple effect of the pebble in the pond to making other 
communities safer and with better outcomes for young people.” 

Baroness Newlove

"The current financial climate has hit young people the hardest. I encourage 
you to support IARS, a charity I am a Patron of. IARS has a mission to enable 
young people to reach their potential and participate in society as equal 
citizens independently of their background. But they can't do it alone. I 
look forward to joining you in supporting their cause."

Lord Charles Falconer of Thoroton, IARS Patron and Lord Chancelor (2003-7)

“Young people’s voices matter, but with so many challenges facing them around “Young people’s voices matter, but with so many challenges facing them around 
education and employment, it is easy for those voices to be lost. The work 
IARS is continuing with the 99 per cent campaign is an important step in 
giving our youth the chances they need to develop as individuals and 
contribute to the growth and strength of Britain, and I am pleased to support 
their on-going efforts to affect change through a youth-led structure.”

Brooke Kinsella OBE

                              99% Campaign Bloggers(2011)                               99% Campaign Bloggers(2011) 

“At a time when negative perceptions of young people are increasing, the 99% 
Campaign is vital in dispelling negative stereotypes of young people and 
promoting their involvement in civil society. Nominet Trust is excited by the 
role of technology in giving young people a voice and in scaling up the 99% 
Campaign across the UK.” 

Annika Small, CEO of the Nominet Trust

“As lead for Youth Engagement in the MPS I fully support the messages of the “As lead for Youth Engagement in the MPS I fully support the messages of the 
99% campaign in highlighting all the positive contributions that young people 
make to our communities and society overall.  I am privileged to spend a lot 
of time with brilliant young people who continually inspire me by dedicating 
their time to helping us to make life better and safer for Londoners. I 
believe we must do all we can to celebrate and publicise the large number of 
brilliant young role models we have in order to inspire more young people to 
fulfil their potential in similar ways. The 99% campaign provides us with an fulfil their potential in similar ways. The 99% campaign provides us with an 
important and exciting opportunity to do just that.” 

Gwanwyn Mason, Head of Youth Crime and Engagement Strategy, Metropolitan 
Police Service

“I fully support the ethos of the 99% campaign. It is a great platform to 
allow young people’s views and voices to be valued and understood in a space 
where they are actively contributing and enhancing their skills. It is a 
positive way of recognising, celebrating and publicising the positive work 
young people are doing across the country. NCVYS is working hard to highlight 
how important partnerships and collaborative working are to developing 
services for young people. 
As a representative body for the voluntary youth sector we know how important As a representative body for the voluntary youth sector we know how important 
it is to recognise the hard work it takes to build strong partnerships. The 
99% campaign could not be a success without strong collaboration and I urge 
those that are not yet involved in supporting the campaign to think about 
what you can do.  I am delighted that we are supporting the IARS Research and 
Leadership awards which will continue to celebrate the effort put into strong 
partnership working in the sector.” 

Faiza Khan, Deputy Chief Executive and Director of Policy and Communications, Faiza Khan, Deputy Chief Executive and Director of Policy and Communications, 
NCVYS

                     The 99% Magazine’s Editorial Team (2013)
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